
 

Marketing + Outreach Manager 

Job Description 

BREADA is seeking a team member who is passionate about local foods, marketing, and community 

to serve as the Marketing and Outreach Manager. This position will join a small, yet mighty team that 

is dedicated to supporting and sustaining a vibrant local food system by connecting farmers and 

families and fostering community. As BREADA celebrates 25 years, the Marketing and Outreach 

Manager has the opportunity to lead communications efforts as we reinvigorate the brand with a 

fresh new logo and clear vision for the future.  

 

Key Responsibilities 

 Develop and implement a multifaceted communications strategy, including email, website, 

print, social media, radio, and televised media consistent with BREADA’s brand that 

effectively promotes BREADA’s mission, programs, outreach, and impact related to local 

food systems, farmers, and community health  

 Create and curate audience-driven marketing content and collateral that strengthens and 

expands BREADA’s message to support in all areas including: program outreach, fund 

development, and community engagement 

 Work closely with staff and board to fully implement BREADA’s rebrand including new 

signage, website, print collateral, and marketing materials  

 Collaborate with Development Director to produce compelling fundraising appeals that 

creatively convey the impact of BREADA’s mission  

 Cultivate relationships with key stakeholders, community partners, local media, businesses, 

and bloggers for brand building and marketing initiatives 

 Curate compelling press releases, maintain relevant press list, and identify innovative 

marketing outlets and partnerships 

 Plan, promote, and execute engaging at-market events that align with BREADA’s mission to 

encourage fresh, healthy food and support for our network of farmers markets 

 Work closely with Development Director to plan and execute annual fundraising event, Farm 

Fete, which includes preparing sponsorship packets and coordinating in-kind media 

coverage 

 Manage and implement targeted outreach to limited-resource communities to promote 

BREADA’s food access programs 

 Work closely with contracted service providers including graphic designers, videographers, 

and website developers 



Skills & Qualifications 

 Bachelor's degree (Communications, Public Relations, or related field preferred) required 

 3+ years of experience in communications, marketing, or public relations, preferably in a 

nonprofit setting 

 Excellent verbal and written communication skills, including the ability to present both 

written and oral content clearly and concisely to a range of different audiences (i.e. farmers, 

donors, board members, general public) 

 Experience in developing and implementing strategic communication and marketing plans, 

crafting messages, and executing tactics. 

 Experience with website content management systems and email marketing software 

 Great multitasker and capable of simultaneously managing multiple projects with different 

deadlines 

 Ability to work effectively as part of a diverse team, and to both take direction and work 

autonomously where appropriate. 

 Commitment to and passion for the mission of BREADA 

 Comfortable speaking in public and giving interviews as an ambassador for the organization  

 Creative storyteller who values connecting people and building a healthier community  

Extra Details 

Training in Local Food Systems provided by BREADA. Work is performed in a variety of settings 

including in an office setting and at outdoor market sites. Work may include standing for long 

periods of time in a variety of weather conditions.  

As a small staff with a robust portfolio of outreach programs, everyone jumps in as necessary to 

assist with current projects that may be outside their job description. All staff are expected to assist 

with BREADA’s annual fundraising events as well as additional duties as needed. 

This is a full-time salaried position and includes medical insurance and a monthly phone allowance. 

The work schedule is a 5-day work week which includes 1-2 Saturdays per month. On weeks where a 

Saturday is worked, you will receive a day off during the week. 

Interested Applicants should send a letter of introduction and resume by email to Darlene Adams 

Rowland at careers@breada.org 

About BREADA 

BREADA (Big River Economic & Agricultural Development Alliance) is a nonprofit organization with a 

mission to build a healthy & strong local food system; to increase sustainability of independent local 

farmers, fishers and food producers; and to foster stewardship of land and community through 

public markets. BREADA operates four locations of the Red Stick Farmers Market and a six-day-a-

week public marketplace, Main Street Market. BREADA’s outreach programs focus on supporting 

Louisiana’s small scale farmers and promoting fresh, locally-grown food. For more information, visit 

breada.org.  
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